
AN EPIC PARTNERSHIP 
IN THE MAKING

WEB DEVELOPMENT
- ins & outs -



A FEW OF OUR FAVORITE SITES

CLICK EACH TO VISIT THEIR SITE!

https://www.fourthavenue.church
https://www.hillsboro.org
https://www.thegate.cc
https://www.321improv.com
https://bryandrakeshow.com
https://www.epiclifecreative.com


OUR PROCESS

FULLY PARTNERED WITH YOU THROUGHOUT



Weeks 1 42 53 6 7

Design

Development

Launch

PROJECTED TIMELINE
WE WORK WITH YOU TO LAND ON THE EXACT TIMEFRAME



    WHAT WE CAN   
  DO FOR YOU



WE FOCUS ON 
WHAT WE DO 
BEST, SO YOU 
CAN BE FREE 
TO FOCUS ON 
WHAT YOU 
DO BEST.



3 OPTIONS
FOR MAINTAINING YOUR SITE! 

*5.(c
DESIGNS FOR 

HAND-OFF: 

Once we finish the 
website, it is signed off 
on and we launch, we 
fully hand the reigns 
over to you to maintain 
and edit. 

SHARED 
WEBSITE 

MANAGEMENT : 

Once we finish your 
website, it is signed off 
on and we launch, you 
let us know what parts 
of the site you want us 
to manage, and that 
you want to manage. 
We’re always available 
for changes to your 
site and new pages. 

EPIC 
WEBSITE 

MANAGEMENT: 

Once we finish 
designing your website, 
it is signed off on and 
we launch, we maintain 
your stream of content. 
Updating pages, 
calendars, graphics and 
directories as needed. 
Someone on your staff 
to serve as our point 
person to share new 
events, requests, and 
updates with us and we 
would take care of the 
rest!

Most people choose some sort of Shared Website Management - For 
example, they choose to update the flowing content like events or the 
blog - and we manage running the updates, checking for functionality, 
editing the major pages of the site and building out new pages. 
Sometimes it's 50/50, sometimes its 80/20! Whatever is helpful to you!



        

PAID ADVERTISING
It’s exactly what it sounds like. While SEO is the strength of your site that 
produces long-term, sustainable awareness, paid advertising gets people to 
your site quick. Especially if there is a lot of noise around what you offer, paid 
advertising gets you seen. This includes the advertisements at the top of you 
google search, the advertisements you see in social outlets like Facebook 
and Instagram, and those ads you see that almost follow you around to every 
site you visit. All of these are techniques of getting your organization stuck in 
someone's head - and it works. We believe a combo punch of SEO and Paid 
Advertising provides the best visibility for both getting people to you on the 
quick as well as building into your long-term growth. 

SOCIAL MEDIA
You’re aware of the fact that you need a website - it’s your calling card and 
online brochure. But people are looking at your social media more often 
than you think. It builds brand awareness, communicates authority, shows 
authenticity and encourages engagement. Think of it this way - if your website 
is your brochure, social media is what keeps people looking at your brochure 
until they get involved with your cause, join your organization or buy your 
product. 

SEO 
(Search Engine Optimization): It’s not enough to just build a site and expect 
people to see it when they search for what you offer. Most people don't go 
directly to your website, they search on Google for something related to your 
business. If you aren't on the first page of Google search results then you 
probably aren't going to get very many visitors. SEO is a strategy to appear 
higher in relevant search results. SEO is how people find you! 

3 WAYS 
TO GET YOUR SITE SEEN 

TELLING THEM WHO YOU ARE, 
WHAT YOU CAN OFFER THEM 

AND HOW THEY CAN GET INVOLVED. 

WE RECOMEND EVERY CLIENT FOCUS ON SEO, SO ON THE NEXT 
PAGE WE HAVE A LITTLE MORE INFO ON THE 3 AREAS OF SEO IN 

CASE YOU'RE NOT QUITE SURE WHAT IT IS!



HELLO SEO
TECHNICAL SEO 
Technical SEO has to do with how your site is built. There are a couple of things 
that are extra important. Speed is a big one. If your site takes a looooong time to load, 
people are going to leave. And if Google knows that people are going to leave, then they 
aren't going to bother showing your site to people in the first place. Also Google is 
REALLY in love with how your site performs on mobile devices. 

CONTENT 
Content is the most important part of your SEO strategy. Not just content, but regular quality content, and 
lots of it. Google determines what your site is about by reading the content on your site. That means that 
you need more than just pictures (since Google can't see what is in your beautiful pictures), you need 
great shareable text that clearly tells what you do and what you have to offer. And you need to answer 
questions that people are actually asking, not just what you think they are asking. 

LINKS 
Links (where you insert the address of someone else's site on your site or vice versa) are like the currency 
of the internet because they are so valuable. Generally speaking, if content is how Google knows what 
your site is about, links are how Google knows if you know what you're talking about. In social media there 
is sharing, for the rest of the internet there are links. 

Let's say that you have a real estate website. You've been working real hard on your content, have created 
landing pages for different areas that you cover and have a blog where you write about home buying tips 
and current trends. Your content is quality and regular. If there are no links to your site, Google might 
think that even though you have lots of quality, you might not really know what you're talking about. 



Do you know where your website is? Not physically, of course. If someone 
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organization? Would someone new to your area have to go through 2 or 3 
Google search pages before you showed up in the results? Search Engine 
Optimization, or SEO, is a strategy that works to improve your site’s location 
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people who are looking for what you have to offer. 

Ranking at the top of the search results for the relevant keywords can make 
a huge difference for your site. Showing up in the 5th spot or lower means 
you have less than a 5% chance of being clicked on. If you aren’t on the 
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that without SEO, people who haven’t already heard about you, are going 
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in people’s minds. On top of that, excellent SEO can mean spending less in 
other outreach areas!

WHY SHOULD 
I CARE 

ABOUT SEO?
For the same reason that it is important for any other organization, because 
someone in your area is searching Google for a church just like yours right 
now. For example, in the city of Nashville, the word “church” is searched for 
up to ten thousand times per month! The keyword phrase “Sunday school” 
is searched for another thousand times per month. 

���� QH� CNN� #OGTKECPU� UGCTEJKPI� HQT� C� PGY� EJWTEJ�� CPF� ���� QH� CFWNVU�
��� QT� [QWPIGT� WUGF� CP� QPNKPG� UGCTEJ� VQ� ƂPF� VJGKT� PGY� EJWTEJ��
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SEO is an essential part of church growth. Many people are reluctant to 
discuss religion with friends or coworkers but are quick to go to Google. SEO 
is how you can make sure that you are there waiting for them!





#NVJQWIJ� CNOQUV� QWT� GPVKTG� VGCO� KU� RTQƂEKGPV� YKVJ� YGD�
OCPCIGOGPV�� UKVG� DWKNFKPI� CPF� WRFCVKPI�� /KEJCGN�� ,WUVKP� ��
,CUQP�CTG�QWT�IQ�VQ�IW[U�QP�VJG�VGCO�HQT�VJG�TGCN�PGTF[�UVWHH�

#U�1YPGT�CPF�%TGCVKXG�&KTGEVQT��5VQPG[�QXGTUGGU�CNN�RTQFWEVKQP�
CPF�FGUKIP�VQ�GPUWTG�DTCPF�EQJGUKXGPGUU�CPF�GZEGNNGPEG��*G	U�
DGGP�NGCFKPI�WR�VJG�ETGY�UKPEG������

,CUQP�CPF�,COGU�VCMG� NGCF�CU�QWT�TGUKFGPV�5'1�GZRGTVU�YKVJ�
QXGT����[GCTU�KP�VJG�ƂGNF��RWUJKPI�UKVGU�HQTYCTF�KP�VJGKT�TCPM�

'KVJGT�5JCYP��4GDGEECJ�QT�/CTKUC�YKNN�EQOOWPKECVG�YKVJ�[QW�
QP�C�TGIWNCT�DCUKU�VQ�FKUEWUU�[QWT�EWTTGPV�PGGFU��RTGUGPV�RTQQHU��
YQTM�VJTQWIJ�TGXKUKQPU���CP[�QVJGT�RTQEGUUGU�KP�RNCEG�HQT�[QWT�
RTQLGEVU��6JG[�YKNN�CNUQ�QXGTUGG�VKOG�NKPGU���RTQLGEVU�VQ�GPUWTG�
GHƂEKGPV�CPF�SWKEM�VWTPCTQWPFU�

5VQPG[�� 4GKF�� *GCVJGT� CPF� #O[� YQTM� CU� C� UGCONGUU� VGCO�
RTQFWEKPI�CNN�FGUKIP�RKGEGU��DTCPFKPI��RTKPV��UQEKCN�CPF�YGD�

9G�JCXG�C�JCPFHWN�QH�EQPVGPV�YTKVGTU�QP�QWT�VGCO�YJKNG�.GUNKG�
UVGGTU�QWT�UQEKCN�UJKR��9JGVJGT�KV�KU�UGPFKPI�CP�'DNCUV��YTKVKPI�
EQPVGPV�QT�UEJGFWNKPI�CETQUU�OWNVKRNG�UQEKCN�QWVNGVU��YGoXG�IQV�
[QW�EQXGTGF�

4GDGEECJ�YQTMU�YKVJ�[QW�HQT�CP[�EQPVTCEVWCN�QT�DKNNKPI�
SWGUVKQPU�CPF� NGCFU�CU�MG[�CFXKUGT�QP�CP[� NCTIG�UECNG�
OCTMGVKPI�RNCP���

%QNNGGP��*GNIC���-CVKG� JCXG� [GCTU� QH� GZRGTKGPEG�FGXGNQRKPI�
GZVGPUKXG�OCTMKPI� CPF� UVTCVGI[�RNCPU� HQT� VJG�OWUKE� KPFWUVT[��
PQP�RTQƂVU�CPF�PCVKQP�YKFG�HCKVJ�DCUGF�GHHQTVU���

WEB DEVELOPMENT

CREATIVE DIRECTING

SOCIAL MEDIA

PROJECT ADMIN

NON-PROFIT EXPERTS

SEO EXPERTISE

PROJECT MANAGEMENT

GRAPHIC DESIGNERS

THE TEAM
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S O M E  O F  O U R  S E R V I C E S .

WEB DESIGN AND 
DEVELOPMENT

COMMUNICATIONS
MANAGEMENT

ADWORDS
CAMPAIGNS

ADVERTISEMENT 
AND DESIGN

INNOVATION 
AND RESEARCH

SOCIAL
MEDIA

BRANDING AND 
COMMUNICATION

SEO, STATISTICS & SITE 
OPTIMIZATION 

CONCEPT 
DEVELOPMENT

VIDEO & 
PHOTOGRAPHY

DIGITAL 
EVANGELISM

ANALYTICS
MANAGEMENT



Whether we're the right partners for you or not, we pray 
this season is the best for you yet! 

love, serve, build,

 

 
Stoney Noell 

Owner & Creative Director

CONTACT:
844.588.3742 x700

Stoney@EpicLifeCreative.com
731 Columbia ave | Franklin, TN 37064

EpicLifeCreative.com


